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what’s the best story you’ve ever heard?





Richard Curtis Rom-Com’s – The “RC” Story Structure
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what’s the best “speech” you’ve ever heard?



UNITED NATIONS : High Level Political Forum (HLPF) UNHQ New York. (July, 2019) 
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“But”
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Problem

The “unique messenger” (screenwriter Richard Curtis) carries a uniq ue perspective because he emphasises the 
importance of partnerships and collaboration between diverse groups, including governments, businesses, activ ists, and 

everyday citizens, in a vivid and imaginative way. 

12X (:56 secs)

Personal experience: Founding Red Nose Day. Direct exposure to glob al challenges. SDG role. Collaborative work in 
helping design SDG logo, graphics and language. Founding Project Everyone, an organization dedicated to raising 

awareness of the SDGs. Creative background (creator of Mr. Bean and as  a writer behind many successful films).

The main p roblem the speaker is addressing is the need for urgent, collective, and sustained global action to achieve 
the Sustainable Development Goals (SDGs) by the 2030 deadline. And the risk of complacency and the consequences 

of failing to act decisively and collaboratively (there is still a significant gap  in mobilizing partnerships).

Richard Curtis deviates from what might be expected in a formal, fact-heavy UN ad dress. Instead  of delivering a purely  
formal speech, he opts for a heartfelt, personal message. The surprise lies in his decision to focus on three simple yet 

powerful words - Partnership, Urgency, and Opportunity - rather than diving into complex data or policy discussions.

Emphasising the looming 2030 deadline to achieve the Sustainable Development Goals. Richard stresses time 
sensitivity and deadlines. He highlights current crises. Shares personal anecdotes and emotional appeals, shaped by 

years of lived experience with Comic Relief. Warns against complacency. Ends with a call to action.

“I have written quite a few versions of this speech. Many of them have been 
factual and sensible as befits this occasion. But I’ve become worried that that’s 

not my job... But I kept worrying that I wasn’t saying what was in my heart…”
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WORD #3: “OPPORTUNITY”

COLD OPEN – 264 WORDS

1:40
ACT II – 438 WORDS

02:42
ACT I – 519 WORDS

03:12
ACT III – 589 WORDS

03:40

“I have written quite a few versions of this 
speech. Many of them have been factual and 
sensible as befits this occasion. But I’ve become 

worried that that’s not my job. As the person 
who gave the world Mr Bean and has written 
movies that made Hugh Grant so rich and so 

unhappy – I feel I’m still slightly an outsider 
here – and it’s my job to be an advocate for the 
people who aren’t here today...”

“The first word is Partnership. Partnership – I stand here as 
an example of partnership. I was a UK campaigner for the 
Millennium Development Goals and I came to the UN in 2014 

to ask if there was anything I could do to help on the SDGs –
and they graciously accepted my partnership. We formed a 
group called Project Everyone to help tell the world about the 

Goals when they launched...”

“The second word is Urgency. Urgency is a tough 
world in politics and the world. Because everyone 
always thinks there’s need for urgent change, always 

have – so urgency can loses its flavor and power. But 
one of the key purposes of the Global Goals is to give 
a deadline to intensify our sense of urgency – and I 

am very grateful for the Secretary General’s report 
that stress the huge urgent needs of the planet…”

“And finally – the third word is Opportunity. But I hope you don’t mind if I get greedy 
and use two words instead - Unique Opportunity. This is what the Goals give us. A 
unique opportunity. In the SDGs we have unique roadmap to guide us, negotiated with 

the passion and determination and imagination of people like our Deputy Secretary 
General and every UN representative who chiselled out this plan to make use the first 
generation to end extreme poverty – the last generation to be threatened by climate 

change – the most determined generation to end inequality and injustice.
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https://servicesessentials.ibm.com/curatorai/apps/ui/explore-prompts-assistants/assistants/13031
https://servicesessentials.ibm.com/curatorai/apps/ui/explore-prompts-assistants/assistants/13050
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https://servicesessentials.ibm.com/curatorai/apps/ui/explore-prompts-assistants/assistants/29118
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Intelligent Workflows for

Adaptive Storytelling









“Life is about 
overcoming 
self-doubt. 

But you don’t 
grow if you 
don’t question 
yourself.”



are we serving 8 billionaires 
or 8 billion people?









let’s tell better stories.



Jeremy’s (un -official) Comic Relief AI agent
(Requires paid subscription to Chat-GPT)
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